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Heading for Habbo
With its eighth season running on Fox, 
American Idol is looking to appeal to a new
group of teens. FremantleMedia Enterprises has
inked a deal with virtual world Habbo to offer up
Idol-branded merchandise.
North America - 30 January 2009

The licensing deal marks the first time Idol will
have its own branded area within a virtual
world, and provides Habbo with in-world mer-
chandising and sponsorship rights for the
popular brand. “We didn’t want to do anything
that replicated the format of the show,” says
David Luner, Senior Vice President of
Interactive and Consumer Products for
FremantleMedia Enterprises in North America.
“We wanted to create a way for people to inter-
act with the brand.” Members will be able to
design their own stages or green rooms by
buying Idol-branded furniture and sets. The
Idol-branded items will be available for US
users only. “If it’s successful it may create some
opportunities to do some regionalised versions
around the world,” Luner
says. 

The multiyear deal, which
rolled out on Habbo on 30
January, is not limited to the
TV season. “The main hype
will take place during the
season, but after the show

ends we always have our press tours, the
album release, and our audition process,”
Luner said. “We end up going year-round, and
there’s constant chatter, and Habbo is a great
way to support that interest.”  

Habbo is one of the largest virtual worlds for
teens, with more than 11.5 million unique visi-
tors in 33 countries visiting Habbo each month.
More than 90 per cent of the users are teen-
agers aged 13 to 18. In average they spend 45
minutes on the site each visit. In November
2004 Sulake, the parent company of Habbo,
concluded an exclusive media partnership deal
with M6 Web for the development of Habbo in
France.

American Idol on Habbo

...

The world of American Idol in Habbo
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Three Golden Cameras
The Teamworx production Mogadischu won a
coveted Golden Camera in the categories ‘Best
TV Film’ and ‘Best Actor’. The series Dr. House,
which airs on RTL Television, was voted ‘Best
US Series’.
Germany - 5 February 2009

The Teamworx production Mogadischu
(ARD/SWR/BR) has won two Golden Camera
awards. The film’s director Roland Suso Richter
and producers Gabriela Sperl and Nico
Hofmann accepted the prize for ‘Best TV Film’
in Berlin, while Christian Berkel won ‘Best
Actor' for his performance as German
Chancelor Helmut Schmidt.

This year in the ‘Reader’s Choice’ category,
readers of the TV guide Hörzu voted for their
favourite US series. Dr. House, which is broad-
cast on RTL Television, prevailed against
Californication (RTL II), CSI: Miami (RTL
Television), Criminal Intent (Vox), Desperate
Housewives (Pro Sieben), Grey’s Anatomy (Pro
Sieben), Men in Trees (Vox) and Monk (RTL
Television).

The Golden Camera, which is being given out
this year for the 44th time by the TV listings
magazine Hörzu, honours the outstanding TV
achievements of a given year.
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Mogadischu

Dr. House
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Exclusive eveningwear
collection
RTL Interactive and Fremantle Media Licensing
Germany sign a deal with the “Unique” fashion
label for a Gute Zeiten – Schlechte Zeiten
collection.
Germany - 5 February 2009

“Fashion is one of the many topics that preoc-
cupy young people, and therefore also plays a
role in Gute Zeiten – Schlechte Zeiten (GZSZ).
So we’re very pleased that our license partner
Unique is highlighting and executing this topic
in the six gowns that make up the exclusive
GZSZ collection. The collection reflects the
series’ fashionable touch and gives viewers an
opportunity to feel like a TV star themselves,”
so Diana M. Dieckmann, Vice President
Licensing Germany & Eastern Europe at
Fremantle Licensing.

Unique’s limited GZSZ collection will be pre-
sented by well-known members of the soap’s
cast and consists of six breathtaking evening
gowns, which will come with sensational pho-
tographs of the actresses, personally inscribed
to the buyers. The collection premiered on
1 February 2009 at the CPD fashion fair, where
it was presented by actresses Susan
Sideropoulos, Janina Uhse and Jessica Ginkel.
The collection will be on sale in stores from
1 April.

Birgit Hönsch, a member of the RTL Interactive
management board and Head of the Licensing
Division says: “The new fashion cooperation
gives fans a chance to wear GZSZ as a second
skin. GZSZ has been one of the strongest licen-
sing brands in German television for a long time
now. The new partnership with Unique ideally
complements the wide range of licensed pro-
ducts tying in to Germany’s most popular
soap.”

“We expect this limited collection to generate
even higher demand than our comparable col-
lections last year,” says Unique CEO Shahin
Moghadam.

Unique is an officially licensed Gute Zeiten –
Schlechte Zeiten partner. The label has already
notched up some experience and success with
fashion collections tying in to TV brands
through a partnership with the last season of
Germany’s next Top-Model. Gute Zeiten –
Schlechte Zeiten is the most popular daily soap
in Europe. Produced by Grundy UFA for over 16
years now, GZSZ commands an average mar-
ket share of 31.9 per cent among female vie-
wers between the ages of 14 and 29 years, and
draws an average weekday audience of around
4 million viewers on RTL Television. 
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Unique’s limited Gute Zeiten – Schlechte Zeiten collection



the RTL Group intranet
week 06

14

In search of
Luxembourgish talent 
RTL Télé Lëtzebuerg is launching its 
competition to find new talent. 
Luxembourg - 30 January 2009

Under the title Wanns de eppes kanns (When
you can do something), this casting will help
bring to light someone who embodies excep-
tional talent, courage or know-how and to
reward the most talented person in
Luxembourg.

Whether one is resourceful or talented, RTL
Télé Lëtzebuerg is giving a chance to everyone,
of any age, residing in the Grand Duchy, to
demonstrate a unique talent or an unusual gift
in a broad and varied set of domains: magic,
dance, sport, comedy, imitation or physical
performance. 

A first casting call will take place the weekend
of 28 February 2009.

Contestants wishing to participate can do so
once they have registered on RTL.lu. The
contestants’ best moments will be presented
from 2 March to 2 April on 20vir Planet RTL, the
information programme broadcast weeknights
on the Luxembourg channel from 18:40 to
19:00. Videos of the contestants will be appear
during the same period on RTL.lu and will be
submitted to an audience vote.

The ten most talented individuals coming out of
the pre-selection process will appear before a
jury of three personalities during a special pro-
gramme that will be broadcast live on Saturday
4 April at 20:00. The votes of the jury and the
audience will determine, at the end of the show,
the winner of the title “the most talented
Luxembourger”.

First sale to Asia
India will be the first country in Asia to produce FremantleMedia’s Got Talent. 
It will air on the channel Colors which is the flagship brand of Viacom 18.
Singapore - 30 January 2009

The format will audition potential talent from all
across India, with the main show to be shot in
Mumbai. Auditions will begin in early March
2009.

“India’s Got Talent will open the floodgates to
some incredible talent as well as some less
than incredible talent. It’s the first of what will
hopefully be one of many sales of the Got

Talent brand in Asia,” says Patrick Schult,
Managing Director of FremantleMedia Asia. 

Speaking about India’s Got Talent, Ashvini
Yardi, Programming Head of ‘Colors’ says:
“India is a country with a rich and vibrant talent
that is still not explored and tapped. India’s Got
Talent is a remarkable show with a never-seen-
before freshness to it.”



the RTL Group intranet
week 06

15

Starlight Express presents record donation
On 25 January, the Starlight Express cast presented EUR 171,848, the highest donation in
the history of the popular musical, to the RTL Spendenmarathon.
Germany - 2 February 2009

How much do fans know?
“How well do you know your Disney stars?” asks Super RTL and invites its young 
viewers to participate in its big Hollywood Star Quiz.
Germany - 30 January 2009

First Premios Ponle Freno Awards presented
Last week Antena 3 joined Onda Cero in presenting the first „Premios Ponle Freno“
Awards honouring outstanding services rendered to road-traffic safety.
Spain - 2 February 2009

RTL.fr remains number one  
With 2,131,000 unique visitors in December, RTL.fr registered the third best audience
rating in its history and is ahead of the number two radio web site by more than half a 
million unique visitors. RTL.fr is definitely the site to listen to for acquiring information,
playing games and educating oneself.
France - 3 February 2009

Germany caught up in handball and jungle fever  
The Mediengruppe RTL Deutschland channels achieved a market share of 33.8 per cent
among 14- to 49-year-old viewers in January 2009 and are still clearly ahead of the
ProSiebenSat.1 Group, which recorded a market share of 28.4 per cent.
Germany  - 3 February 2009
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Un dîner presque parfait in Belgium
During its first week of broadcasting in Belgium on RTL-TVI, Un dîner presque parfait
gathered an average 275,300 viewers per evening, which represents a 27.6 per cent
audience share.
Belgium - 3 February 2009

M6 continues to progress
With a total audience share of 11 per cent, M6 is the only major network in France
making progress from one year to the next: an increase of 0.2 percentage points in
audience share compared to January 2008.
France - 4 February 2009

Russ and Ross win an award
An advertisement for Five’s fast-turnaround documentary about a taste and decency
scandal that engulfed the BBC and led to the resignation of a larger-than-life radio
presenter has won an 2008 Award for National Newspaper Advertising in the United
Kingdom.
United Kingdom - 4 February 2009

Official agent of CBS consumer products 
FremantleMedia Enterprises and CBS Consumer Products (CBS), a division of CBS
Entertainment, announced an agreement which will see FremantleMedia Enterprises
appointed as CBS’s official licensing agent in Asia.  
Singapore - 5 February 2009

A month of records  
W9 has announced the greatest year-on-year increase in audience shares among the
French networks: 2.3 per cent in January 2009 compared to 1.4 per cent in January
2008. 
France - 5 February 2009
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People 

Marcus Dimpfel takes
over as Head of
Strategic Business
Development 
Germany - 3 February 2009

Marcus Dimpfel (35) took over as Head of
Mediengruppe RTL Deutschland’s Strategic
Business Development division on 1 February
2009.

In this newly created role, Dimpfel is responsible for
strategy development and implementation in the
core and diversified businesses. His tasks include
digital strategy and portfolio management inclu-
ding venture capital, as well as developing new
lines of business and providing in-house consul-
ting. 

He reports to Marc Schröder, Mediengruppe RTL
Deutschland’s Executive Board Member in charge
of Strategic Business Development. The newly
created position unites Strategic Business
Development under the umbrella of Mediengruppe
RTL Deutschland.

Marcus Dimpfel has worked for RTL Interactive
since 2006 and has supervised its business deve-
lopment since 2007. Prior to this, he worked as a
Senior Director in the Corporate Controlling and
Strategy department of Bertelsmann AG in

Gütersloh. He was responsible for evaluating
investments, for example in new channels, pro-
gramme content and the technical infrastructure of
RTL Group’s international network. From 2000 to
2003, Dimpfel worked at the Institute for Media and
Communications Management at the University of
St Gallen. 

Marc Schröder, Managing Director of RTL
Interactive, comments: “Marcus Dimpfel is as fami-
liar with traditional linear TV as he is with with the
strategic issues of the digital world. We will increa-
singly interlink the two businesses in future. I am
delighted that in Marcus we have been able to
recruit a proven expert from within our own Group
for this exciting task.” 

Anke Schäferkordt, President of Mediengruppe
RTL Deutschland, says: “Mediengruppe RTL
Deutschland has long seen itself as a provider of
attractive content on various platforms, whether on
TV, online or mobile. The future development of our
existing and emerging business fields will therefore
also be based on this comprehensive view. I wish
Marcus Dimpfel great success in his new job.” 

Marcus Dimpfel, Head of Strategic Business Development



the RTL Group intranet
week 06

18

People 

Hannah Barnes to leave
Five
United Kingdom - 30 January 2009

Five’s Director of Programmes for Fiver and Five
USA, Hannah Barnes, has decided to leave the
broadcaster following the successful relaunch of its
digital channels.

Barnes says: “I’ve had a tremendous time at Five
but feel I’ve achieved everything I was brought into
do, namely transform the digital channels and drive
their share upwards. The launch of Five USA next
month feels like the perfect time to move on to my
next challenge.” 

In 2008 Five’s digital channels saw their accumula-
ted audience share increase by 28 per cent. The
critical contribution of Five’s digital portfolio ensu-
red Five was the only terrestrial broadcaster whose
family of channels actually increased their share
last year. 

Barnes joined Five in February 2007 from BSkyB
where she was Managing Editor, Sky One, Two and
Three. In April 2008 she oversaw the transforma-
tion of Five’s digital channel from Five Life to Fiver
and a subsequent 30 per cent increase in share. 

Most recently she managed the development of
Five’s other digital channel from Five US to Five
USA, which will be relaunched on 16 February.

Dawn Airey, Five’s Chair and Chief Executive, said:
“Hannah has brought great energy, creativity and
strategic thinking to her role and managed a team
which has worked wonders in making these chan-
nels stand out in the digital landscape.”

Hanna Barnes, for Five and Five USA Director of Programmes

People 

Rinsche to reinforce the Merchandising
Team
Germany - 4 February 2009

Hendrik Rinsche (37) has been appointed Senior
Manager Licensing Sales on the Super RTL
Merchandising Team as of immediately.

Rinsche will take on the supervision of Category
Management (Publishing and Consumer Products)
and further expand sales of own and third-party
licenses. He reports to Christoph Ahmadi, Head of
Merchandising & Licensing.

Rinsche most recently ser-
ved as Head of Customer
Loyalty Businesses at
Arvato Direct Services,
and has long years of
experience in Customer
Relations Management
and Key Account
Management.

Hendrik Rinsche, Senior Manager
Licensing Sales
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